


Futuroscope has always maintained a strong remutan the leisure park sector by providing fun
attractions especially suited to youngsters butoltkids and grown-ups can enjoy together.

Families have special status: Futuroscope has leepanding its range of family attractions for the
last three years, bringing in original and stunmirgeriences designed to nurture the imaginative an
creative skills of our young visitors.

In 1989, architect Claude O’'Byrne came up withidtse for a whole new and separate area —
Children’s World- and let his imagination run free to offer a wmigpen-air zone that our youngest

visitors can enjoy. Since then, the enjoyment is fdmily-fun zone has increased with many more
attractions, like Mission: Eclabousse!, The Trath@Brave, The Strong men’s Tower, and more.

Today, Children’s World is a games area set inheetares with over 20 activities that are fun, free
and just for young visitors under 12.

Futuroscope will be continuing to expand Childrévdsld in 2008 with the introduction of three new
activities: The Daredevils’ QuiBudding Driverand Objective Lyokdentry to all the attractions in
Children’s World is now free.
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Futuroscope has teamed up with the virtual, hi-t@ohd ofCode Lyokdo
create a 3,230 ft2 two-floor indoor world that bald 100 children aged 5 t
12 and offer them a range of activities that reieré¢lae different worlds seer
in the Code Lyoko television series: the territoigur codes and mega-bic
characters and monsters.
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Code Lyoko is a French cartoon series for 6 toead gids, produced by
Moonscoop. It tells the story of four typical tegees who also lead a secref
life: one day they discover a parallel virtual worldezhllyoko. From then or
they are superheroes secretly fighting a computarsvknown as X.A.N.A
Their sole mission is to save the Earth! The sesiesn international hit
thanks to audiences in 160 countries and a stioagding structure.
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MoonScoop Group is a French company that creates markets children’s brands.
It also produces, distributes, licenses and markeisated TV series worldwide.

The company was formed from a merger between Fra@mdmation and Antefilms
Production and the takeover of Mike Young ProdugtidoonScoop Group currently
produces 7 to 10 new series every yeatr.

The group also includes two world-renowned animagtodios (Antefilms Studio in France
and LuxAnimation in Luxembourg), a leading inierat distribution and licensing

company (Taffy Entertainment), an audiovisual coynffzat specialises in new media
(MoonScoop Digital Media), and a video-on-demarahroél (Kabillion) broadcasting on
the leading US cable provider COMCAST.

The group’s catalogue contains more than 3,00hbaifshow episodes consisting of over
100 titles broadcast in almost 160 countriedatistip series are Code Lyoko, The Fantastic
Four, Tootuff, Pet Alien, Dive Olly Dive!, LittlgpoWe, Funky Cops, Geronimo Stilton, and Casper.
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Futuroscope and MAIF have entered into a partr@erbased on stronc
values and a shared goal: to encourage the devedaprof a responsible
attitude to driving in children and promote roaeitya

Budding Driverss a 7,530 ft? learning circuit that simulatesidoan setting
where young visitors aged 5 to 12 can get a tdstieivng in road traffic anc
learn the rules of the road during the ten-minegssdn.

The children receive video explanations on basidrdy rules before taking
to the road.

Our young learners then get in the specially adipten-polluting single-
seater electric cars that are fitted with a safbglt and a drive/brake pedal.

As they drive along at a top speed of 22 milebqar, they come up to roas
signs and traffic lights. The aim is for them tepkeontrol of the vehicle
while keeping to the highway code.

The children can be accompanied on their drive lgyide who will assess
their progress and test how well they have learttnedrules of driving on the
road using evaluation forms that are availablegtbe route.

Out in the open air, youngsters can check outghimes area that will get
their body and mind racing. They choose from aerarfigchallenges on the
interactive screen, and then go dashing around iio territory, bouncing
around on the interactive hopscotch grid in a t#sspeed and memory, a
during a fun learning experience!
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PRESS INFORMATION

Please contact: Magellan PR

Gillian Green/Jackie McDeuvitt
Tel: 020 8875 2850
Gillian@magellan-pr.com/Jackie@magellan-pr.com

www.presse.futuroscope.com



